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Graduate Management Education

everal worrisome devel-
Sopments have emerged
in the world of graduate
management education over
the past few months. The
Graduate Management
Admission Council has just
reported that both the
number of applications to
tull-time graduate programs
and the number of students
taking the GMAT admission
test have declined for the
third consecutive year.

Meanwhile, a number of
highly respected manage-
ment theorists have begun to
question the relevance of
graduate management
education, at least in its
present form. In his new
book, Managers not MBAS,
McGill University professor
Dr. Henry Mintzberg is
highly critical of traditional
tull-time graduate manage-
ment programs.

Dr. Mintzberg
focuses on the
relatively limit-
ed experience

that most full-time graduate
management students bring

to their programs and writes
that “MBA programs not
only fail to develop managers
but give their students a false
impression of managing
that, when put into practice,
is undermining our organiza-
tions and our societies.”

In a recent Harvard Business
Review article entitled “How
Business Schools Lost their
Way,” University of
Southern California profes-
sor Dr. Warren Bennis notes
that hiring and tenure deci-
sions at business schools
have shifted their emphasis
from excellence in teaching
to research prowess.
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The result of this shift, he argues, is
that the faculty has become increasingly
distanced from the day-to-day reality of
contemporary executives, with disas-
trous implications for the preparation
of future managers.

These are serious accusations, especially
since they were made by some of the
most highly respected academicians in
the management field. While not mini-
mizing the issues that Mintzberg and
Bennis raise, I feel that the Saint
Michael’s MSA program is structured in
ways that address these concerns.

First, the program’s student population
consists primarily of working profes-
sionals who attend the program on

a part-time basis. Second, the MSA
program requires at least three years
of full-time work experience for
admission, thus ensuring that students
bring a degree of real-world focus into
their studies.

In addition, the distance between
taculty and organizational life described
by Bennis is very removed from the
reality of the MSA program, in that our
taculty average over 15 years of industry
experience. Finally, we constantly
review teaching performance. Though
research is highly valued at Saint
Michael’s College, quality teaching
continues to be the primary criteria by
which we hire and retain faculty.

The MSA program, in conjunction with
the undergraduate business and
accounting programs at Saint Michael’s,
is in the midst of reviewing its overall
operations and benchmarking itself
against a number of external criteria.
As we move forward with this process,
the issues raised by Mintzberg, Bennis
and others can help guide us to ensure
that our program continues to fulfill its
mission to train leaders and managers
tor the business, nonprofit and govern-
ment sectors.

As always, I welcome your thoughts,

questions and suggestions.




discovered that

the MSA program
combines a compre-
hensive educational
experience with a
convenient learning

environment for
professional adults. This atmosphere
allowed me to advance my educational
background and still keep pace

with occupational demands at Wyeth
Pharmaceuticals.

ALUMNI PROFILE

The learning experience in the MSA
program provided me with the knowl-
edge and skills to advance to the posi-
tion of Area Account Manager at
Wyeth. This post entails development
and management of purchase con-
tracts, formulary status, protocol posi-
tioning and promotion of Wyeth’s
hospital-based products at large med-
ical centers with teaching programs
such as Fletcher Allen Health Care
and Dartmouth-Hitchcock.

ALUMNI NEwsS

everly Hill (Nonprofit

Management Series "04) is
Volunteer & AmeriCorps coordinator at
Champlain Valley Agency on Aging
(CVAA), a private, non-profit organiza-
tion with a mission of “helping people
age with independence and dignity.”
CVAA serves elders 60 and over.

Christine “Kiki” Leech (MSA *04),
maintains the I'T Server and Storage
Segments for IBM, writes: “While
IBM was instrumental in financing my
education, it was the faculty, staff, and
peer students that made my graduate
study such a positive experience. 1
certainly would never have been able
to bridge the large gap between my
prior role in manufacturing to my
current responsibilities without my

MSA degree.”’Judy Stroh (MSA °03)

is the Treasury Management Services
operations manager for Chittenden
Corporation. Her group is the “electronic
brain” of the organization, supporting
the Automated Clearing House, wire
transfer, commercial products, and inter-
net banking areas of the organization.

Jon Walsh (MSA °03), Director of
Student Financial Services at Saint Leo
University in Florida, was recently
elected Vice-President of the executive
board of Florida Association of Bursars
& Student Accounting Administrators.
Jon also participates in the Leadership
Saint Leo program.

We would love to hear from you!
Please email Vitaliy Bukhtulov,
vbukhtulov@smcvt.edu



STUDENT RESOURCE CENTER

www.smcvt.edu/src

Résumé Workshops
Vermont Room, Alliot Hall

Thursday, Oct. 20, 4:30-5:30 p.m.
Tuesday, Now. 1, 4:30-5:30 p.m.
Monday, Nov. 14, 12:00-1:00 p.m.
Thursday, Dec. 1, 4:00-5:00 p.m.

802.654.2547

Interviewing Skills Workshop
Vermont Room, Alliot Hall
Tuesday, Now. 8, 4:00-5:00 p.m.
Service and Nonprofit
Career Fair ¢ Alliot Hall Lobby
Tuesday, Now. 8,
11:00 2.m.-1:00 p.m.

REFER A COLLEAGUE

As a current student or graduate
of the MSA program, you are
familiar with the value of the practi-
tioner-oriented Saint Michael’s educa-
tion. By referring a colleague or
triend, you will share your positive
experience with prospective students
and strengthen the program.

Please visit
www.smcvt.edu/msa/refer
for our convenient referral page.

fter admission to the MSA
program, but prior to the
completion of 12 credits, students

must apply for candidacy requirements.

Candidacy requirements include:
a. Students may show proficiency

in writing by satisfactorily completing
GSA 515 Elffective Whritten Communication.

The MSA program is hosting an
Open House for prospective students
on Monday, November 7, 2005,
4:30 to 6:00 p.m. at Saint Michael’s
Hoehl Welcome Center. Prospective
students may register for classes, get
application materials, or speak with
MSA program representatives.

Thank _you for your ongoing support of the
MSA program.

ooooooooooooooooooooooooooooooooooooooooooooooooooooooooo

CANDIDACY

b. Students may show proficiency in
quantitative skills by satisfactorily
completing GS A 496 Business
Quantitative Tools and Statistics OR

a skills assessment in Business
Quantitative Tools and Statistics.

c. Students must submit personal goals
from Section B of the Portfolio
Requirement.

d. Students must complete the
Candidacy Form, which is available on
the MSA Web site.



FAcCcULTY PROFILE

Joanne LaBrake, M.Ed.

How has your experience as a
consultant influenced your work?

Among many student success stories,
which one stands out in your mind?

As a Saint Michael’s graduate, what
do you find most rewarding about
teaching at your alma mater?




UPCOMING EVENTS

Stephen Moore, The Vermont Council on
Senior Economics Writer, World Affairs Event:
Wall Street Journal, The Honorable Barbara Masekela,
Past President of the Club for Growth South African Ambassador
to the United States
Monday, Oct. 17, 4:00 p.m. Thursday, Oct. 20, 7:30 p.m.
International Commons McCarthy Arts Center
Saint Michael’s College Saint Michael’s College

SMC LIBRARY

DVDS - Available at the Circulation Desk

What is motivation? DVD 2425
How to Give and Receive Criticism DVD 2369
How to Juggle Multiple Priorities DVD 2368
Listening: The key to productivity DVD 2367

Capuccino Trail: The global economy in a cup DVD 2348




KNIGHTVISION

SPRING 2006 COURSES

3 credits each unless listed below * International Marketing

* Marketing Management * Multimedia Technology

* Managerial Presentations (2) * Special Topics: Cyberlaw (1)
* Financial Management * Leadership Seminar 11

¢ Effective Written * Thesis Seminar

Communication (2) e Strategic Planning
* Executive Decision Making tor Nonprofits (1)
¢ Training for the Trainer * Independent Study (1-3)

SPRING 2006 THESIS SCHEDULE

Questions? Please contact

Joanne Scott, jscott@smcvt.edu,
802.654.2241

Suggestions for the newsletter? Please contact Vitaliy Bukhtulov,
vbukhtulov@smcvt.edu or 802.654.2315.




